Nottingham Bluecoat School

Geography Dept

KS3 – Global Action, Local Effects


Antarctica Campaign – Group Checklist and Assessment Sheet

These guidelines are for you to use when judging the other groups performance in producing their pitch for a campaign, but you should also use them as a kind of checklist. If you are matching all the guidelines on here, then you can’t be going far wrong!

	1) Campaign Information

Has the group located Antarctica with a good map?

Have they provided background information about the continent?

Do they clearly explain what the threats to Antarctica are?

Have they clearly explained why it might be considered a valuable environment?


	Us 
	A
	B
	C
	D
	E
	F


Total out of 10 for background info.

	2) Campaign Ideas

Do they have a good campaign slogan?

Is there originality in the ideas for the campaign?

Has humour/shock tactics/ other means been used effectively to grab attention?

Do the campaign leaflets/brochures etc make clear what the main issues are?
	Us
	A
	B
	C
	D
	E
	F


Total out of 10 for quality of campaign ideas

Total out of 20 for communication

	3) Communication

Can the group be heard at all times when giving their report?

Does the report flow from one part to another with the minimum of fuss?

Is there any originality/initiative shown in their presentation?

Do they use props well?

Do they use maps/ diagrams to help communicate their ideas clearly to the viewer?

Are the presenters’ enthusiastic/convincing in their pitch that theirs will be a good campaign?
	Us
	A
	B
	C
	D
	E
	F


TOTAL SCORE /40 FOR CAMPAIGN PITCH
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